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Fruit Basket For Gov Miliken 
Officials of the Associated Food Dealers met with Gov. William Milliken 
when he signed a proclamation for Grocers Week. In turn, the AFD pre-
sented the Governor with an attractive fruit basket, at right. Surrounding 
the Governor, from left, are AFD's Ed Acho, Jerry Yono, Phil Saverino 
and President Phil Lauri. (See Photos, Page 18, 19) 



If you ' re a beer dr inker, you want it ice cold. But if you ' re a beer seller, 

you wan t it red hot. Because a red hot seller is the kind of item that makes 

a man a success in the beer business. In the last 4 years Stroh's sales 

are up over 6 0 % . At that rate, it's one of the hottest cold beers around. 

From one beer lover to another. 
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AFD Trade Dinner Draws Record Turnout Again 

Once again it was the biggest yet, surpasing even last year's record turnout. We're talking about the recent 58th Annual Food Trade Dinner of the Asso-ciated Food Dealers which saw 1,320 retailers, whole-salers, manufacturer and broker representatives pack the Raleigh House. 
The event was the highlight, traditionally, of Grocers Week in Michigan. 
Attenders also witnessed the formal installation of the new AFD officers and directors with Michigan Court of Appeals Judge George N. Bashara, Jr., performing the ceremony. 
New AFD president Phil Lauri of Lauri Bros. Super Market, Detroit, in accepting the office, said "our success as well as your's depends upon the close cooperation and rapor of all of us . . . because we are all part of the same distribution team, and that includes every segment of our industry." 
Lauri proposed a challenge to the industry, that we "never permit any of us to be the scapegoat to unfair charges levied against us from wherever the source. Let us rationally counter these charges, and tell it like it is." He said we cannot survive in this highly competitive industry unless we are permitted to provide decent wages for our people, and a profit for our companies. 
Toastmaster for the evening was AFD executive director, Edward Deeb. 
Highlight of the evening was a special resolution and citation presented to the Associated Food Dealers in behalf of the State Legislature. Making the pre-sentation was Rep. Frank V. Wierzbicki. The citation, read by Mr. Wierzbicki, praised the work of the asso-ciation and the total food distribution industry in providing Michigan with its daily food and nutrition requirements. Citations from Gov. William Milliken and Detroit Mayor Coleman Young were also presen-ted to the AFD in conjunction with Grocers Week. 
At this time, the AFD wishes to thank publicly the various companies for helping to make the big night the success it was. First, our thanks again to the Pepsi-Cola Company for hosting and sponsoring the cocktail hour for the ninth consecutive year; to Warner Vineyards, makers of Cask Wines, for again providing the tasty dinner wines on the tables; and to Melody Dairy Company for providing the snacks and chip dips during the cocktail hour. 
Our thanks also to the following companies who co-sponsored the banquet: Baker/Beech-Nut Corpo-ration, Borden Company, Canada Dry Corporation, Carling Brewing Company, Darling & Company, Detroit Coca-Cola Company, Detroit Rendering Com-pany, Farm Crest Bakeries, Paul Inman Associates, Kar-Nut Products Company, Kraft Foods, Pepsi-Cola 

AFD HONORED - State Representative Frank V. Wierzbicki, 
right, presented a special resolution from the Mighigan 
Senate and House of Representatives honoring the Associated 
Food Dealers for outstanding leadership and community service 
at AFD's recent trade dinner. Accepting the citation, from left, 
are AFD president Phil Lauri, and association officials Edward 
Deeb and Raymond Martyniak. 

Company, Ralston Purina Company, Spartan Stores , Inc., Squirt-Detroit Bottling Company, Stroh Brewery Company, United Brokerage Company, United-Twin Pines Dairies, Warner Vineyards, Ward Foods, Wayne Soap Company, and Ira Wilson & Sons Dairy. 
Our thanks go out also to the following firms who co-sponsored the evening's entertainment: Faygo Beverages, Grosse Pointe Quality Foods, Grocers Baking Company, Velvet Food Products, and Abner A. Wolf, Inc. 
We wish to also thank and acknowledge Robert Bowlus Sign Company for the signs and banners, and Top Value Enterprises for providing some of the prizes given out. 
The AFD and its directors and members are truly grateful to the above companies, and to all the companies and their representatives who attended our big annual celebration. We look forward to seeing you all again at our Awards Banquet in September, and our 59th Annual Food Trade Dinner next February, 1975. 

f ree Enterprise Resists Monopoly 

The G r o c e r s ' A s s o c i a t i o n 
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The Sounding Board 

To the AFD: 
I want to express my deep appreciation for you thoughtfulness in presenting me with the beautiful basket of fruit and other delectables when you were in my office recently. You may be sure all the item were greatly enjoyed. 

William G. Milliken Governor of Michigan 
Congratulations to Ed Deeb and the AFD staff for the successful annual Food Trade Dinner you hostel Feb. 19 at the Raleigh House. We were extremely in pressed with the attendance of over 1,300 people an with the smoothness of the entire evening's program, 
We extend continued best wishes to the AFD for success in 1974. Ray Amyot Detroit Free Press 

Gratefu l Customers Send 
AFD Members to Florida 

Joe and Margie Jeremias took such good persona care of the customers at their small northwest Detroi grocery store that the customers rewarded the Jera miases by providing them with a retirement vacation in Florida. 
The AFD members, who sold their Chippewa-Livernois Market in Detroit late last year, recently returned from that vacation after serving thei customers for the past 25 years. 
Their customers gave them two round-trip ticket and more than $1,000 in spending money in appre ciation for their services. 
"We never expected anything like this," Mr. Jen mias said. "We just tried to give people what the] wanted . . . quality, service and a fair price." 
The donors for the gift trip insisted on remaining anonymous, but Jeremias said many of them wei families that continued to shop at the market lon after moving away from the neighborhood. 
"I guess you could say we are the last of a dyin breed," Jeremias told a Free Press news reporter wh revealed the trip. "We always took a personal interest in customers, helped them plan dinner parties am always gave them the best meat possible." 
When the customers started moving to the suburb! the Jeremiases started a delivery service. Before the sold the store, they were processing 75 delivery order 

(Continued on Page 12} 
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AN 
IMPORTANT 

NOTICE FROM 
PEPSI-COLA METROPOLITAN 

BOTTLING CO., INC. 

Pepsi-Cola Metropolitan Bottling Company, Inc. periodically offers adver-
tising, merchandising and display programs, within its franchise areas, to all 
retailers regardless of size, on proportionately equal terms. For complete 
details, contact or write to the following franchise area office: 

EASTERN MICHIGAN 
20021 Exeter 

Detroit, Mich. 48203 
Phone (313) 366-5040 

© Pepsi-Cola and Pepsi are registered 
trademarks of PepsiCo, inc. 
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OFF THE DEEB END 

EDWARD DEEB 

Public-Shy Merchants? 
In this era of suspicion and disbelief among other things, food distributors, 

especial supermarkets and grocery store operators for some reason are 
reluctant to speak out on the issues affecting them. 

Some may say, well, that's why we have a trade association. This is partly true, and indeed the Associated Food Dealers for one, has been speaking out on all of the issues confronting us. We hope it has been an effective job for our industry. 
Public relations is extremely important to a business establishment, especially in today's times. Market executives however, say that many times a news story is distorted or only reports half-truths, and thus, why say anything at all. 
We can understand that today's society is comprised of what I call the four D's — disruption, distortion, disenchantment and discouragement. Nevertheless, a businessman has to constantly put his best foot forward to help clear the air, or respond to inaccurate or false charges against him or his company 
If a merchant or company has a new marketing idea, product or service, you should plan on merchandising that idea just as you merchandise the products in your store. 
Good public relations is good communications, which in turn results in 

consumer information and understanding about a company, or an entire 
industry. 

Although advertising is the medium our industry uses the vast majority of the time to communicate a message or products, some companies have been built solely on public relations. 
An example is the Hershey Corporation. It wasn't until a year ago, the firm resorted to running its first advertisement. Prior to that, extending all the way back to World War II, the firm built its business and reputation solely on public relations. 
We of the AFD can assist anyone who does not understand the philosophy 

of honest public relations. Do not hesitate to call on us for assistance. 



GROW 
Faster 

with the 

WinningTeam,,, 

W h e n you b e c o m e o n e of the s ix -hundred plus retai lers w h o a r e 
voluntary m e m b e r s of the S U P E R F O O D S E R V I C E S t e a m , you have 
a lot to gain. 

Y o u k e e p your independence . . . your respected p lace in the neigh-
borhood . . . but you a d d the leverage you need to c o m p e t e with the 
chains. 

W e ' r e food special ists wi th years of retail exper ience , a n d w e think 
RETAIL . W e k n o w wha t it t akes to put you on top. Marke t ing knowl -
edge . Giant purchas ing power . M o d e r n warehous ing . Super advert is-
ing a n d promot ion. Super t ra in ing of your personnel . C o m p u t e r i z e d 
account ing . In-store promot ions. Conf ident ia l adv ice to help you ex-
pand profitably. S o u n d g o o d ? It is. 

SUPER FOOD SERVICES, INC. 
555 East Huron Street, Vassar, Michigan 48768 

Phone: (517) 823-8421 — Frank Malott, Vice President — Michigan Division 

Serving Over 140 Stores Throughout Michigan 

© 1913 SUPER FOOD SERVICES. INC. 
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THE PRESIDENT'S CORNER 

Time to Boost Markup For Package liquor Merchants 
By PHIL LAURI 

The Associated Food Dealers has placed a lot of emphasis recently on Michigan House Bill 4891, de-signed to increase the retail markup for package liquor licenses to 15 percent, from the current 11½ percent. 
Recently, the House appro-priations Committee held a hear-ing on the subject in Lansing, with the AFD and several other representatives on hand to give the merchant's views. Giving the testimony was AFD executive director Ed Deeb. 
I would at this time like to present in this column the AFD position given before the House hearing, as follows: LAURI 

The Test Of T i m e . . . 

91 
Years 
Of 
Successful 
Service 

To Slaughter Houses, Wholesale & 
Retail Markets and Locker Plants 

Whatever Your Problems May Be, Call 

Darling & Company 
3350 Greenfield Road 

WA 8-7400 
Melvindale, Michigan 

P. O. Box 329 
Main Post Office 

Dearborn, Michigan 

AFD MEMBER 

The last consideration given SDD licenses was in 1966, some eight years ago, when the markup was increased I½ percent. Surely, no one needs to re mind you of how the variable costs of doing business have skyrocketed in the past five years. 
We wish to state that we of the Associated Food Dealers, with over 2,500 members in the state strongly support H. B. 4891 on the following grounds: 
1—We will begin by stating that all basic operating costs for doing business have increased, which in cludes labor, insurance, building material, rents, cost of money, delivery and transportation, as well as the cost of merchandise. 
2—So far as the cost delivery or freight is concerned the SDD licensees in Michigan are burdened to accept and absorb the cost of delivery of liquor product! whatever the freight charge is . . . or whatever it may be, without being permitted to reflect these costs in the cost of the product. SDD freight charges have increased well over 200 percent in the past several years, and obviously reduces the mark-up to less than what the merchant is entitled to by law. 
3—Current SDD license fee assessments, above and 

beyond the actual cost of the license, is another 
area we would like to address ourselves to . . 
which also decreases the merchant's markup. As you 
are aware, not too long ago, the State began assessing 
SDD licensees an additional fee amounting to $1.51 
for every $1,000 worth of liquor a dealer purchase 
after he reaches an annual volume of $25,000. 

Now, if this additional assessment fee went to hel| the Liquor Control Commission hire the badly needs additional office staff to help reduce lengthy delay in getting approval to expand or remodel an existing store . . . or permitted speedier transfer of license from one owner to another without the current two- to three- month delay it takes (Which mean lost business for the new owner) . . . then at leas! this could be an acceptable assessment. But it is no the way the system is currently working. Therefore the SDD merchant is unfairly burdened at the present time. 
4—Another factor we would like to address our selves to are the two 4% nuisance taxes which also cut down on the markup SDD merchants are en titled to by law. The unfairness of this imposed collection of these taxes for the State is that we have to pay for them, before we can collect it from con sumers when they actually purchase products from the stores. 
Also, presently, because of these nuisance taxes we are not permitting the SDD retailer to honestly receive the 11½ percent markup he is entitled to by law. 
5—As you know, SDD retailers are included with 

all other types of retailers, with bearing the responsi 
(Continued on Page 9j 
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THE PRESIDENT'S CORNER 
(Continued from Page 8) 
bility of collecting the Michigan State Sales Tax for the State . . . and all they are permitted in the form of tax credits is an annual deduction of about $50 per year to help the State do the job. This figure has remained constant for some 25 years, without any additional consideration to the merchants who act as a collection agency for the State. 

This is quite a service the food and beverage merchants are performing for the State at the same low rate, while as we said costs are up, including use of computer time, accountants and CPA's who are presently paid by merchants to calculate these figures. 
6-There has been much talk recently in Lansing 

about providing legitimate incentives for businessmen, not only to keep them in the State, but to lure new 
business as well. It seems reasonable to us that by 
increasing the markup to 15 percent, you would as 
elected official of this state, be backing up the re-
quest with specific action. 

In conclusion, what does all of this mean? It means as we have tried to outline, and there are many more 
points we could add, the time is ripe to permit SDD 
retailers to finally catch up with the cost of living, and the cost of doing business in Michigan. 

TOP 
VALUE 

T O R V A L U E P R O V E T H A T 
W E CAN: 

• Increase your sales 
• Increase your profits 
• Build a lasting consumer 

preference for your stores. 
Just call or write 

DUANE BACON, V.P., TOP VALUE ENTERPRISES, INC. 

24800 NORTHWESTERN HWY., SOUTHFIELD, MICH., 48075 

(313) 352-9550 
MEMBER Associated Food Dealers of Michigan 

EVELYN CAIRNS, women's editor for the Melius Newspapers 
of suburban Detroit, is shown with her crocheted mesh shop-
ping bag she urged her readers to make to help homemakers 
ride the tide of the current paper bag shortage. Her suggestion 
came as part of AFD's Grocers Week promotion. 



A Guide to I 

1. © 1973 Sales Management Survey of Buying Power. 
2. Audit Reports, Audit Bureau of Circulations. March 31. 1973. 
3. Markets in Focus: Detroit— 1973. 

Big appetites. Okay. So we 
a lot more people than the c 
paper. Are they the right p 

We refer you to the inc 
pendent research of MARK 
IN FOCUS: Of those adults 

with household incomes 
of $15,000+ who read a majo 

Detroit paper, 68% read The I 
daily. 75% on Sunday. 

What about big food shop 
those who spend $50 or more a week? 

reach 34% more than the other paper da 
70% more on Sunday. 

As a matter of fact, of the 84 grocery 
categories studied by MARKETS IN F0 
everything from frozen main course dinn 
chewing gum, The News leads the other 

paper in reaching both regular 
users. And that's both 

daily and Sunday. 

The $2 Billion Shopping Cart. 
The shoppers of the 6-county Detroit 
SMS A (Standard Metropolitan 
Statistical Area) spent more than 
$2 billion on food last year.1 

That's about 1/2 
of Michigan's food 
dollars in only 1/15 of 
the state. It's a mighty 
desirable situation for 
a food advertiser if he 
can find one newspaper that domi-
nates the market. 

We know of one. 
Getting around in an evening 
newspaper town. The Detroit News is far 
and away the dominant paper in the 6-county 

SMSA. In this hungry market, 
we deliver 206,854 more 

papers daily than the morning 
Detroit paper. 322,049 

more on Sunday. 2 

What does that mean 
in terms of readers? Just 
this. Of those people 
who read a major 
Detroit paper daily, 7 out 

of 10 read The News. Sure, some people read 
the other paper. But of those who do, 45% also 
read The News. 3 



full-course newspaper. 
not surprising then that The News 
litionally carries 2 / 3 of the national 
retail food linage 

Din the major 
troit papers. 
With so much 
ney concentrated 
(he readership of 
paper, it's only 

tural for food 
rertisers to want 
ir product served 
The News. 

The Detroit News 
IT PULLS DETROIT'S MONEY 



Memo 
from Faygo 
BY MORTON FEIGENSON 

president 

Disenchantment. 
That sums up Ed Porter's feelings about declining store-door 

pop profits for Pittsburgh retailers. Says the vice president and 
director of merchandising for Giant Eagle Stores: 

"The major local bottlers somehow manage to keep this a 
returnable market. Their gross margins also stay the same, 
notwithstanding that our store-labor costs to handle their 
deposit packaging have climbed enormously. 

"To know where we're at we figure line profit on net rather 
than gross margins. And on this basis we find that a direct 
store vendor's 20 percent gross margin now shrinks to a point 
of where we're working for him for free." 

Porter continues: 
"By contrast, Faygo and our Gala flavors continue to show 

good profitability. Their grosses wash out Into nets of 21-22 
percent. As we develop additional warehouse space, we'd like 
eventually to retail only warehouse beverages." 

Edward L. Porter, Vice President and Director of Merchandising, 
Giant Eagle Stores Inc., Pittsburgh 

Porter, though only 37, has a 24-year background in food and 
non-food product merchandising. Along the way, he earned a 
degree at the University of Pittsburgh where he majored in 
business administration and economics. 

His grandfather, Joseph Porter, was one of Giant Eagle's 
founders in the late 1920s. The chain today operates 38 supers, 
most of them in the Pittsburgh area and Giant Eagle sales 
account for 20 percent of the business in this market. 

"Our philosophy of doing business," Porter says, "is classi-
cally simple. It's to give Mrs. Consumer the best possible 
product value, to innovate wherever we can and provide her 
with the best possible services." 

"There's no question," says Porter, "but that our warehouse 
lines, Faygo and Gala, give Mrs. Consumer best value and bring 
us the best profits." 

Moreover, he sees store-door soft drink profits getting worse 
before they get better. He points out: 

"It's almost unbelievable in today's market that retailers are 
now being asked to invest $2 per case to act as agents and 
guardians for deposit bottles. 

"But that's what store vendors are doing in Ohio and West 
Virginia. This amounts to requiring retailers to become bigger 
subsidizers of bottlers" rising glass container costs and, as a 
further penalty, take a lesser profit return on total investment." 

Porter further contends: 
"I think it's obvious that store-door pop vendors are interested 

only in their own merchandising goals per se. 
"Certainly, they show no awareness that if retailers in Pitts-

burgh and other markets are to make decent profits with store-
door lines, then we must have more one-way packaging or 
larger margins to offset deposit-bottle handling costs. 

"My own thinking is that retailers very much need both." 
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Five New Supplier 
Members Join AFD 

The Associated Food Dealers, Michigan's larges food association and service organization, representing over 2,500 members, wishes to welcome aboard five new supplier members to the association. Their names addresses and phone numbers are as follows: j 
UNITED WHOLESALE GROCERY CO., whole sale grocer and operator of several cash-and-carry branches in Michigan, 1111 - 44th St., SE, Grand Rapids, Mich. 49508; phone (616) 534-5438. 
BAKER/BEECH-NUT CORPORATION, national 

producer and distributor of food products, locai 
address P. O. Box 86, Clinton, Ohio 44216; phone 
(216) 825-6584. 

THE DAILY TRIBUNE OF ROYAL OAK, daily 
newspaper publisher, 210 E. Third St., Royal Oak 
Mich. 48067; phone (1) 541-3000. 

PORT HURON TIMES HERALD, daily newspaper 
publisher, 907 Sixth St., Port Huron, Mich. 4806C 
phone (1) 985-7171. 

PABST BREWING COMPANY, brewer and distr butor of various malt beverages, 917 Juneau Ave Milwaukee, Wis. 53201; local phone: 871-8066. 
These new members, and all AFD supplier and service members, and advertisers, deserve your suppor and patronage. Please refer to the AFD Suppliers Directory on page 23 often. In fact, clip it out o The Food Deafer, and post near your phone. 

Customers Treat Members 
(Continued from Page 4) 

a day. That's also what you call customer loyalty. 
Both Joe and Margie often worked 80 hours a week 

They came to the U. S. from Hungary as the De 
pression began. 

"Joe worked in a lumberyard in the 1930s before 
we borrowed $500 to start the first store," Margie 
recalled. 

"We thought we might lose everything in the 1967 riot, but our store wasn't touched—even though buildings just a block away were looted and burned," she said. 
"I think it's because we treated everyone with respect, even a little child with 10 cents to spend on a bag of potato chips." 
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• INCOME PROTECTION 
Provides financial security when you're disabled. 

these two 
outstanding 

plans of health 
insurance 

protection . . . 

PAYS YOU UP TO $800.00 A MONTH 
when you're sick or hurt and can't work. This is TAX-FREE 
CASH for you to spend entirely as you wish —for food, clothing, 
your home or for other living expenses. Monthly "paychecks" 
can even be used to help pay extra hospital and doctor bills 
that accompany a serious disability. 

Your Income Protection Plan covers you in or out of the hospital, 
on or off the job. It provides coverage for mental disorders on 
the same basis as any other sickness, pays lump-sum benefits 
for the loss of eyesight, hearing or limbs, and provides 
$1 ,000.00 for accidental loss of life. 

are available to 
you as a member 

of the 
Associated 

Food Dealers 

• LIFE INSURANCE PROTECTION 
Gives your family t h e future financial security they need. 

PROVIDES UP TO $50,000.00 
in life insurance coverage for you plus up to $3,000.00 for 

.your wife and $1,500.00 for each child. This plan is the ideal 
way to supplement your present life insurance estate or, it can 
serve as a foundation upon which you can build a comprehensive 
life insurance program. 

Both of these fine insurance plans are available to you at low 
cost. Thanks to the mass purchasing power of the Associated 
Food Dealers, you can have this protection at a price below 
what you would pay for the same coverage purchased on an 
individual basis. 

For more complete details on these two outstanding plans of 
personal insurance protection, fill out the coupon below and 
mail it today. 

INFORMATION CERTIFICATE 

I N S U R A N C E G R O U P D E P T . 
Associated F o o d Dealers 
434 W . Eight Mi le Road 
Detroit , Michigan 4 8 2 2 0 

Please rush fu l l detai ls on the insurance plans avai lable to me as an AFD member . I am 
interested in: • 

• Both Plans. • Income Protect ion. • Life Insurance. 

Name 

Address-

City 

State_ ZIP_ 

UNDERWRITTEN BY 
Mutual 

o f O m a h a 
The Company thai pays 

Life Insurance Affiliate: United of Omaha 

MUTUAL Of OMAHA INSURANCE COMPANY 

HOME OFFICE: OMAHA. NEBRASKA 
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K A P L A N ' S Wholesale Food Service 
Wholesale Food Service 

• FROZEN FOODS • SPARE RIBS 

• KRAFT PRODUCTS • BEEF SIDES and CUTS 

• CHEESE SPECIALTIES • FRESH LOCAL PORK 

• PILLSBURY BISCUITS • LUNCHMEATS & SAUSAGES 

• BUTTER and OLEO • SMOKED H A M and BACON 

• EGGS • SALT PORK 

• CHITTERLINGS - HOG M A W S 

DAILY DELIVERY 

Call us or stop in and pick your own! 

2 6 3 0 Riopelle • Detroit • WO 1-6561 
(In the Eastern Market) 

RETAILERS WHY FUSS? 

LET THE A.F.D. PROCESS ALL YOUR COUPONS 
THRU OUR COUPON REDEMPTION CENTER 

COUPONS MEAN CASH! 
WE EMPLOY THE HANDICAPPED 

Drop Them Off or Mail To: 
Associated Food Dealers 

434 W. Eight Mile Rd. Detroit, Mich. 48220 

MOVING? 
To change or correct your address 

ATTACH LABEL HERE 

PLEASE NOTIFY US 
3 WEEKS IN ADVANCE 

To Change or correct your ad-
dress, send this form to: 

Associated Food Dealers 
434 W. 8 Mile Road 
Detroit, Michigan 48220 

from your latest issue 

Name-

Company_ 
N e w 
Address— 

(Please Print) 

City_ 

State_ -Zip-

AFD Opposes Bill 
To Ban One-Way 
Containers 

At recent legislative hearings on Michigan House Bill 4926, designed to eliminate one-way containers in Michigan and/or place up to a dime deposit on all beverage containers, the Associated Food Dealers strong-ly opposed the measure. 

Representing the AFD was its executive director, Ed Deeb, who related the AFD position against the move to ban one-ways, stating that sanitation and health safety has become an important part of the food and beverage industry. "To require retailers to redeem con-tainers would infringe on the high health and sanitary standards that have been set-up in our industry, while subjecting employees to ro-dent, insect and mold-infested con-tainers in our members' stores." 

The AFD statement said that, ac-cording to ,the bill, the burden of establishing container redemption centers, falls entirely on the re-tailer alone, and the retailer alone should not be forced to bear the costly burden of such legislation. "It seems," the AFD said, "that the State of Michigan itself, should bear the financial responsibility for container redemption throughout the state." 
The AFD again reiterated its official policy on the subject: "We of the AFD feel strongly that a 'total systems approach' for devel-oping a recycling program is the best possible way to solve the problem for all concerned. In this way, glass, metal and other materials can be salvaged and reused instead of becoming ugly solid waste, and should apply to ALL items, not just soft drink and alcoholic bever-age containers . . . Government, industry and labor, must work to-gether to develop ways and means for recycling all waste so we can eliminate the problem through re-use of the products." 
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THE BELL RINGER 

Hubby to Lansing. Postcard From las Vegas 
By ALEX BELL 

If you missed AFD's big bash at the Raleigh House, 
sorry you did, But don't forget next year! * * * 
i Will Rogers said this back in the 1920's: "The Democrats are having a lot of fun exposing the Re-

Eblican campaign corruptions, but they would have a lot more fun if they knew how they could lay their hands on some of it themselves for next No-vember." 
He also said: "You can't make the Republican Party pure by more contributions because by more contributions are what got it BELL where it is today." * * * 
All I can say is that if Will Rogers were alive today, 

he would have a ball. * * * 
Phil Saverino of Phil's Quality Market tells us that 

the one time you can generally win an argument is 
when you are coaxing one of your wife's relatives 
to stay for dinner. * * * 

The only way I have ever found to fight a woman 
is with your hat: Grab it and run. * * * 

A song that should be dedicated to R. Nixon: 
"Yes sir, that's a maybe." 

Just before Dean Duerst of Hormel was promoted to Austin, Minn., he came up with this gem: From the time an infant tries to get his toes in his mouth, life's a constant struggle to make both ends meet. 

Deano, if you get any hot ones in Austin, keep them coming. I can sure use the material and lot's of luck. 
* * * 

I just received my grandson's report card. He excels in initiative, group integration and responsive-ness. Now, if he'd only learn to read and write. 
* * * 

Bev Welch, wife of AFD director Jay Welch, went to the post office to complain about the lousy service. The clerk asked what her problem was, so Bev said: "My husband is in Lansing on business. How come 
this postcard is postmarked Las Vegas?" 

* * * 
Tom Violante, the don of the Main Street mafia, defines a moment, as the time between the light turning green and the man in the car behind you blowing his horn. By the way, we have it on good authority that Tom is supposed to do a one-hour TV special with Lou Gordon on "The Perils of the Food Business." 

* * * 
Random thought: Did you ever try to fix a flat tire 

going 50 miles an hour? Looks like the President is 
trying to do that to the economy. 

Mike Giancotti of Auburn-Orchard Markets tells 
us that he is free to say anything he pleases at home, because no one pays any attention to him. 

* * * 
We hear around town that the Fred R. Fudpucker 

Puck Company is looking for a salesman. So if you 
are interested in selling Pucks for the Fudpucker 
Company, just contact their office. We could go on 
with this, but enough is enough. 

* * * 
There is nothing like finishing a column to in-spire a fresh thought. (Editor's Note: Say, What?) * * * 
Dear John, that's all she wrote. — ACB THE WAYNE SOAP COMPANY TOLEDO SCALE 8200 

LABELS 
CALL 

KE 5-5440 
AND SAVE 

SEAL-AD TAPE & LABEL CO. 
20426 JOY RD. DETROIT 48228 
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AFD Extends Thanks 
To Governor, Mayors 
On Grocers Week 

The Associated Food Dealers ha extended its official thanks for th cooperation of Michigan Gov. Wi ham Milliken and the various Mayoi around Michigan who proclaime "Grocers Week in Michigan" for th food industry. In addition to Michi gan, the mayors included: 
Norman A. Haft 
Adrian 
Frank J. Lada 
Allen Park 
Robert T. Horan 
Big Rapids 
Ralph W. Moxley 
Birmingham 
Alan K. Stonex Brighton 
Peter J. Tranchida 
Center Line 
Orville P. Hubbard 
Dearborn 
John L. Canfield 
Dearborn Heights 
Coleman A. Young 
Detroit 
Walter Bezz 
East Detroit 
Paul C. Visser 
Flint 
James J. Pompo Fraser 
James W. Lowe 
Garden City 
John R. Walhout 
Grand Haven 
William G. Butler 
Grosse Pointe Farms 
Matthew Patterson 
Grosse Pointe Park 
Robert Blackwell Highland Park 
Louis Hallacy II Holland 
Gordon R. Bryant 
Huntington Woods 
Edward Bivens, Jr . 
Inkster 
Gerald W. Graves Lansing 
Virginia M. Solberg Madison Heights 
Milton (Pat) Munson Monroe 
Donald E. Johnson 
Muskegon 
Lester DeClerk 
Rosevilie 
James Cline 
Roal Oak 
Donald Fracassi 
Southfield 
Isadore G. Mulias 
Trenton 
Ted Bates 
Warren 
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Around the Town 

Chatham Super Markets has opened its newest unit at 901 E. Big Beaver Rd., Troy, according to an an-nouncement by Bernard Weisberg, president. It is the firm's 42nd unit. * * * 
Peterson & Vaughan, Inc., an AFD member, has announced the election of Allan Langenderfer as a vice-president of the firm. He is also president of the firm s subsidiary, Lee W. Hilewick & Associates, Toledo. 

* * * 
Robert McEvers, former sales manager of Prince Macaroni of Michigan, has joined The Creamette 

Company as regional sales manager for Michigan, Ohio and Indiana. 
* * * 

Mid-America Food Brokers, an AFD member, has announced the appointment of Ronald Seager as vice-president of its Saginaw branch. At the same time, 

Albert Dekker was named assistant manager of th firm's Grand Rapids branch, while Stuart Kasc was appointed vice-president of the company's T ledo, O. branch. 
* * * 

Vernor's Inc., an AFD member, announced thi recent appointments of Leonard J . Heilman as chie executive officer, and Robert Shaffer as vice-president of operations. Heilman succeeds Jason Becker, th former chairman, and Shaffer succeeds Thoma Bogan. 
* * * 

The new phone number for Mort Weisman Assco 
ciates is (313) 557-1350, it has been announced by 
the company, an AFD member. 

Advertising in The Food Dealer 

Means Communicating with 

Your Important Retail Customers! 

Warren/Sherer Dual Jet 
the frozen food merchandiser 
With a Warren/Sherer Dual Jet Frozen Food Merchandiser you can 
put more product up front — where it's easy to see, easy to reach. 
You stock more, sell more. 

Lower operating costs, proved in thousands of successful installa-
tions, make it possible to recover the cost of the case — and increase 
your profits while you're doing it. 

There's a Dual Jet That's Made For Your Store 
T H E 8 0 0 0 M I N I - J E T 
• Up -F ron t M e r c h a n d i s i n g 
• On l y 72 " H i g h 
• To ta l C u b e Ut i l i za t ion 
• Easy - to - reach p r o d u c t — on e v e r y 

she l f 

T H E 8 2 0 0 M A X I - J E T 
• 108 c u b i c f ee t of usab le d i sp lay 
• 1 22 sq f ee t fo r m o r e p r o d u c t f ac ings 
• E x t r a - c a p a c i t y b i n — c u t s o u t - o f -

s tock s i tua t ions 

T H E 7 4 0 0 
• Keeps f r o z e n s at a u n i f o r m m i n u s 5 ° 

. . . i c e c r e a m a t a r o c k - h a r d 
m i n u s 1 5 ° 

• Pa ten ted Dua l J e t l a m i n a t e d air cu r -
ta in k e e p s t h e c o l d in — k e e p s t h e 
a is le c o m f o r t a b l e 

• K n e e - t o - e y e - l e v e l d i sp lay s p a c e . . . 
p u t s m o r e p r o d u c t c l o s e r t o y o u r 
c u s t o m e r 

905 Memorial Drive. S E , P.O. Box 1436 
Atlanta, Georgia 30301 

Marshall, Mich. 49068 
West Coast Sales Office: 

2118 North Main Street. Walnut Creek, Calif. 94596 
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Let United Dairies Service Your 

Dairy and Ice Cream Departments 

GRADE VITAMIN D MILK 

Unitec Dairies 
8145 Greenfield • Detroit 48228 

Phone 584-7900 

DETROIT RENDERING 
COMPANY 

SINCE 1850 

SUPERIOR SERVICE-TOP MARKET VALUES 

1923 Frederick • Detroit 

5 7 1 - 2 5 0 0 

"First We Render. Service" 

AFD MEMBER 

5 8 0 5 Lincoln, Detroit , Mich. 4 8 2 0 8 
Serving Metropolitan Detroit and Michigan 

.. . Imported and American Wines. . . 
YOUR SELECTION OF OUR FINE IMPORTED AND DOMESTIC WINES 

CAN ENHANCE YOUR WINE LIST 

Call (313) 871-5200 
For 24 hour-a-day. . . 

. . . ORDERING SERVICE 
Your order will receive our im-
media te attention a n d our location 
with access to 5 expressways will 
help with Prompt Delivery. 
At Leone's there is 63,000 squa re 
feet on 4 floors. Each floor equip-
ped with individual tempera ture 
controls to insure ideal wine stor-
a g e conditions. 



Page 16 The Food Dealer • March, 1974 

TAX TOPICS 

Review of 1969Capital Gain and loss Rules 

By MOE R. MILLER 
Accountant and Tax Attorney 

The 1969 Tax Reform Act made important changes 
in the treatment of capital gains and losses, which 
I would again like to review with our readers. 

Since long-term capital losses can only be used against ordinary income on a $2 for $1 basis; it may pay to realize short-term capital gains. In effect this will be using up long-term capital gains on a $1 for $1 basis against gains which would otherwise be taxable in full. 
All capital gains both short and long-term, are now 

eligible for benefits of income averaging. 
Capital losses whether short or long-term, are car-ried over indefinitely. The unlimited carry over applies to capital losses realized after 1963 and capital losses incurred in prior years carried over to 1964 or later years, that is, losses realized in taxable years beginning after 1958. 

CORPORATIONS 
The maximum rate for long-term capital gains is 28% for years beginning after 1969 and before 1971 and rises to 30% thereafter. 
Capital losses in years beginning after 1969 can 

for the first time be carried back three years in addi-
tion to being carried forward. 

A 10% minimum tax can hit a certain portion of 
long-term capital gains. 

For certain transactions, the 25% maximum rate for long-term capital gain applies without dollar limit for both individuals and corporations: 
1-Installment Sales — Installment basis payments received pursuant to sales made on or before October 9, 1969, or pursuant to pending contracts in effect 

on that date. 
2 -Sum of the long-term capital gains arising from distribution from a corporation before October 1( 1970 pursuant to a plan of complete liquidation ado| ted on or before October 9, 1969. 
While individuals have an indifinite carry-over capital losses, there is a five year loss carry-over lim tation for corporations, and unlike individual carry overs, a corporation's unused capital losses are a carried-over as short-term losses even if realized a long-term in the year of sale. 
Corporations may now be able to get refunds o capital gains taxes paid over the past three years. Any capital losses sustained by a corporation beginning after 1969 carried back three years in order to ge refunds of capital gains taxes they paid in 19 67, 1968 and 1969, for example. 

CONCLUSION 
If a corporation winds up with a net capital loss it may not deduct any part of it from income other than capital gains. 
If the corporation winds up with a net short-tent 

capital gain, the amount is subject to it's regular tai 
rates. 

If the capital is part of the first $25,000 of income 
the tax rate is 22%, unless the corporation is a member 
of a controlled group that elects to pay the 6% penality 
tax. 

NEW 

—unbleached flour-
no preservatives! 

TIP TOP DIVISION 
OF WARD FOODS, INC. 

3 6 0 0 Toledo Ave. • Detroit 

Phone 8 2 5 - 6 4 7 0 

INDIVIDUALS 
The 25% maximum rate on net long-term capital gain is generally limited to $50,000 of such gains. Tax on net long-term capital gains over $50,000 is limited to 29½% for years beginning after 1969 and before '71, and to 32½% for years beginning after 1970 and before '72; thereafter no ceiling will apply to net-long-term gains over $50,000 and the effective rate can reach 35%. 
Where there is a net capital loss deductible up to $ 1,000 of MILLER 

ordinary income, $2 of long- term capital losses must be used to reduce $1 of ordinary income. Short-term losses are deductible, $1 for $1 from ordinary income. 
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Support These AFD Supplier Members 
ACCOUNTING, INSURANCE Approved Inventory Specialists Co 571-7155 Brink, Earl B. (Insurance) 35 8-4000 Gohs Inventory Service. 353-5033 Moe R. Miller & Co 557-5255 Mid-America Associates 557-8410 Reed, Roberts Associates 559-5480 
Retail Grocery Inventory Service 778-3530 Washington Inventory Service 577-1272 

BAKERIES 
Archway Cookies 532-2427 
Awrey Bakeries 522-1100 
Farm Crest Bakeries 875-6545 Grennan Cook Book Cakes 259-1310 Grocers Baking Co. (Oven-Fresh) 537-2747 Holiday Delight Cheese Cake 894-6011 Independent Biscuit Company 584-1110 Koepplinger's Bakery, Inc 564-5737 Fred Sanders Company 868-5700 
Schafer Bakeries 293-5320 
Taystee Bread 896-3400 
Tip Top Bread 825-6470 
Wonder Bread 963-2330 

BEVERAGES Anheuser-Busch, Inc 886-8709 
Canada Dry Corporat ion 868-5007 Carling Brewing Company ...... 834-7170 
Cask Wines 849-0220 Coca-Cola Bottling Company 898-1900 J. Lewis Cooper Company 499-8700 Faygo Beverages 925-1600 General Wine & Liquor Company 82 3-1166 Greater Macomb Beer & Wine Dist. 468-0950 Theo. Hamm Brewing Co. 264-5751 Home Juice Company 925-9070 International Wine & Liquor Company. . 843-3700 Kozak Distributors, Inc 871-8066 Leone & Son Wine Company 871-5200 
L & L Wine Company 491-2828 Mavis Beverages 341-6500 Miller Brewing Company 465-2866 National Brewing Company (Altes) 921-0440 O'Donnell Importing Company 386-7600 Pabst Brewing Company 871-8066 Pepsi-Cola Bottling Company 366-5040 Jos. Schlitz Brewing Co 522-1568 Seagram Distillers Co 354-5350 Seven-Up Bottling Company 537-7100 St. Julian Wine Company 961-5900 Stroh Brewery Company 961-5840 Squirt-Detroit Bottling Company 566-6360 
H. J. Van Hollenbeck Distributors 293-8120 Vernor's-RC Cola 833-8500 Viviano Wine Importers 883-1600 Wayne Distributing Company 274-3100 Vic Wertz Distributing Company 293-8282 

BROKERS, REPRESENTATIVES 
Acme Detroit Food Brokerage 582-4360 Allstate Sales-Marketing, Inc 535-2070 Apollo Brokerage Company 45 3-5 300 
R. F. Brown Sea Food Company . . . (517)484-5428 Steve Conn & Associates 547-6900 
Continental Food Brokerage 255-5880 Derthick & Associates 352-4074 Embassy Distributing 352-4243 
Mid-America Food Brokers 342-4080 
W. H. Edgar & Son, Inc 964-0008 Maurice Elkin & Son 353-8877 Fin Brokerage Company 35 2-8061 Earl English Associates 546-5100 Harold M. Lincoln Co 35 3-6800 Graubner & Associates 444-8400 John Huet teman & Son 886-8800 Paul Inman Associates, Inc 626-8300 
Interstate Marketing Corporation 341-5905 Paul Kaye Associates 354-2070 George Keil Associates 273-4400 
Harry E. Mayers Associates 352-8228 McMahon & McDonald 477-7182 Marks & Goergens, Inc 35 4-1600 New Port Food Co. ( imported meats) . . . 561-2200 Gene Nielens and Assoc. (Inst i tut ional) . 646-3074 Northland Food Brokers 342-4330 Peterson & Vaughan, Inc 838-8300 The Pfeister Company 355-3400 Sahakian & Salm 962-3533 Sosin Sales Company 963-8585 Stark & Company 358-3800 
Stiles-DeCrick Company 884-4140 
James K. Tamakian Company 352-3500 Jack Tindall Distg. Co. (G&W pizza) 863-9022 
Ned Weitzman Associates 272-3700 United Brokerage Co 477-1800 Mort Weisman Associates 557-1350 

DAIRY PRODUCTS 
The Borden Company 583-9191 Detroit City Dairy, Inc 868-5511 
Detroit Pure Milk (Farm Maid) 837-6000 Grocer's Dairy Company (616)254-2104 Gunn Dairies, Inc 885-7500 Land O'Lakes Creameries 8 3 4 - 1 4 0 0 
McDonald Dairy Company (313)232-9193 Melody Dairy Company 557-3800 Sani-Seal Dairies (517)892-4581 Louis Sarver & Company-Milk-O-Mat . . . . 864-0550 Sheffer 's Lucious Cheese (616)673-2639 Stroh's Ice Cream 961-5840 Twin Pines Farm Dairy 584-7900 
United Dairies, Inc 5 84 -7900 Vroman Foods, Inc (419)479-2261 Wesley's Quaker Maid, Inc. 883-6550 Ira Wilson & Sons Dairy 895-6000 

COUPON REDEMPTION CENTER 
Associated Food Dealers (313)542-9550 
DELICATESSEN 
Detroit City Dairy, Inc 868-5511 
Home Style Foods Company 874-3250 
Dudek Deli Foods (Quaker) 891-5226 
Specialty Foods Company 893-5 594 
EGGS A N D POULTRY 
Eastern Poultry Company 961-0707 
Farm Pride, Inc 272-7360 Linwood Egg Company 345-8225 
McCully Egg Company 455-4480 Orleans Poultry Company 833-1847 
Water Wonderland Egg Corporation 789-8700 
FISH A N D SEAFOOD 
Hamilton Fish Company 963-7855 
United Fish Distributors 962-6355 
FRESH PRODUCE 
Andrews Bros, of Detroit 841-7400 
Cusumano Bros. Produce Company 921-3430 Jarson & Ramboff , Inc 841-1535 North Star Produce 463-3484 Ted Spagnuolo Produce 884-0696 
T-P Produce 573-6875 
ICE PRODUCTS 
Detroit City Ice 921-3003 
PanCo, Inc 531-6617 
INSECT CONTROL Rose Exterminating Company 834-9300 
Vogel-Ritt Pest Control 834-6900 
MANUFACTURERS 
Baker/Beech-Nut Corp (216)825-6584 
Boyle Midway Company 543 -3404 
Cleanway Products, Inc 341-4363 Del Monte Foods 564-6977 Diamond Crystal Salt Company 399-7 37 3 General Mills, Inc 354-6140 Kraft Foods 964-5 300 
Mario's Food Products 923-3606 Morton Salt Company 843-6173 Prince Macaroni of Michigan 372-9100 Ralston Purina Company 477-5805 
Red Pelican Food Products, Inc 921-2500 Roman Cleanser Company 891-0700 
Rosenthal Cleans-Quick Corp. 261-2100 
Schmidt Noodle Company 921-2053 
Shedd-Bartush Foods, Inc 868-5810 
Velvet Food Products 937-0600 

MEAT PRODUCTS, PACKERS 
Ed Barnes Provisions 963-7337 Clover Meat Company 833-9050 
Crown Packing Company 832-2900 
Detroit Veal & Lamb, Inc 962-8444 Bob Evans Farms, Inc 422-8000 Feldman Brothers 963-2291 
Flint Sausage Works (Salays) (1)239-3179 Frederick Packing Company 832-6080 Glendale Foods, Inc 962-5973 Greenfield Sausage, Inc 962-3313 Guzzardo Wholesale Meats, Inc. 321-1703 
Hartig Meats 832-2080 
Herrud & Company (616)456-7235 Hygrade Food Products Corp 464-2400 Kirby Packing Company 831-1350 
Kowalski Sausage Company, Inc 873-8200 
L - K - L Packing Company 833-1590 Oak Packing Company 961-2160 Peet Packing Co. (Ypsilanti) 274-3132 Peschke Sausage Company 368-3310 Peter Eckrich & Sons, Inc 5 31-4466 

Peters Sausage Company 271-8400 
Popp's Packing Company 365-8020 Regal Packing Company. 875-6777 
Ruof f , Eugene Company 963-2430 Van Dyke Steak Company 875-0766 Weeks & Sons (Richmond) 727-2525 
Winter Sausage Manufacturers 777-9080 Wolverine Packing Company 965-015 3 
MEDIA 
The Daily Tribune, Royal Oak 541-3000 Detroit Free Press 222-6400 
The Detroit News 222-2000 The Macomb Daily 463-1501 The Oakland Press 332-8181 
Port Huron Times Herald (1)985-7171 WWJ AM-FM-TV 222-2588 
NON-FOOD DISTRIBUTORS 
Arkin Distributing Company 349-9300 
Camden Basket Company, Inc (517)368-5211 
Continental Paper & Supply C o m p a n y . . . 894-6300 Hartz Mountain Pet Products 349-9300 - 682-75 88 Household Products, Inc 682-1400 
Items Galore, Inc. 939-7910 Ludington News Company 925-7600 
Rust Craft Greeting Cards 534-4464 
POTATO CHIPS A N D NUTS 
Better Made Potato Chips 925-4774 Duchene (New Era Chips). 893-4393 
Frito-Lay, Inc 271-3000 
Kar Nut Products Company 541-4180 Krun-Chee Potato Chips 341-1010 Rocky Peanut Company 962-5925 Superior Potato Chips 834-0800 
Tom's Toasted Products 562-6660 
PROMOTION Action Advg. Dist. & Mailing C o m p a n y . . 964-4600 
Bowlus Display Company (signs) 278-6288 Green Giant Graphics 864-7900 
Sperry & Hutchinson Company 474-3124 Stanley's Adv. & Distributing Company. . 961-7177 Top Value Enterprises 352-9550 
REAL ESTATE 
Casey Associates, Inc 357-3210 
RENDERERS 
Darling & Company 928-7400 
Detroit Rendering Company 571-2500 Wayne Soap Company 842-6002 
SERVICES Akers Refrigeration 557-3262 
Atlantic Saw Service Company 965-1295 
Detroit Warehouse Company 491-1500 
Gulliver's Travel Agency 963-3261 
Identiseal of Detroit 526-9800 
Keene Pittsburgh-Erie Saw 835-0913 
SPICES A N D EXTRACTS 
Frank Foods, Inc 833-0025 
STORE SUPPLIES A N D EQUIPMENT Almor Corporation 539-0650 Butcher & Packer Supply Company 961-1250 Detroit Mini-Safe Company 372-9835 
Double Check Distributing Company . . . . 352-8228 Droshine Manufacturing Co 852-1880 Hussmann Refrigeration, Inc 398-3232 
Globe Slicing Company (Biro) 545-1855 
Hobart Manufacturing Company 542-5938 Lepire Paper & Twine Company 921-2834 Liberty Paper & Bag Company 921-3400 Master Butcher Supply Company 961-5656 
Merit Sales Corporat ion 835-5970 Midwest Refrigeration Company 566-6341 Multi Refrigeration Inc 399-3100 National Cash Register Company 871-2000 Pappas Cutlery & Grinding 965-3872 Scan-O-Scope Cameras 521-1960 
Square Deal Heating & Cooling 921-2345 
WHOLESALERS, FOOD DISTRIBUTORS Central Grocery Company (1)235-0605 Continental Paper & Supply Company . . . 894-6300 
Glacier Frozen Foods 584-7900 
Grosse Pointe Quality Foods 871-4000 
Kaplan's Wholesale Food Service 961-6561 
M & B Distributing Co (1)239-7689 Raskin Food Company 865-1566 The Relish Shop 925-5979 Sabre Specialties Co 366-5430 
Spartan Stores, Inc 455-1400 Super Food Services, Inc (517)823-2511 
United Wholesale Grocery Co (616)534-5438 Viking Food Stores (616)722-3151 Abner A. Wolf, Inc 584-0600 
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Are You Having Trouble with 
Your Advertising ? 
Getting to the wrong people? 

Getting to the right people 
But not on time? 

Not getting out at all? 

THEN YOU NEED 

ACTION 

C O M P U T E R I Z E D 
C O N T R O L 

M A I L I N G 

"Instant Successful Sales" 
DOOR TO DOOR 

COMPLETE 
DISTRIBUTION 
OR MAILING 

OF 
• CIRCULARS 

• SAMPLES 
• NEWSPAPERS 
• COUPONS, etc 
• PERSONALLY 

SUPERVISED 
INSURED 

964-4600 
• MAILING 
- PLASTIC BAG 

MAIL CARRIERS 

ACTION 

ACTION ADVERTISING COMPANY 
905 HENRY STREET- DETROIT, MICHIGAN 

CALL (313) 964-4600-COMPUTERIZED MAILING 


