MARCH, 1974

Fruit Basket For Gov Miliken

Off|(:|als of the Assomated Food Dealers met with Gov. W|Il|am M|II|ken
wh en he signed a proclamation for Grocers Week. In turn, the A (P
sente the Governor with an attractive frun bas et, at right. Surroun
the Governor, from left, are AFD's Ed Acho, Jerry Yono, Phil avermo
and President’ Phil Lauri. {See Photos, Page 18, 19)



if you're a beer drinker, you wamt it ice cold. But if you're a beer saliler,
you want it red hot. Because a red hot seiler is the kind of item that makes
a man a success in the beer business. In the last 4 years Stroh’s sales
are up over 60%. At that rate, it's one of the hottest cold beers around.

From one beer lover to another.



THE FOOD DEALER
Mareh, 1974

The Grewers* Association
—

e —————

AFD. TnadeBinner Braws Recard) Tinoout Agaiin

BHUFSF aﬁ f’fepreseﬂ wés pac

szeeh?fs o wmhe highiight traditionally, of

Atteﬂde élse 1fr}e§ssaeg dt Hefg mal 1 m alﬁt ega of
ud e Gearge ashar-a

Ez%f adeat Phn LBUE efL H Bfes §u ef
m@é’f etr aeee t 1ee

aueeess aspwaefri % a@% eau
afe e?ae@efe 5@% e% % fdé ) eam aﬂ tha
taB tbﬁl industr éa h?a

Lﬁ“ﬂ ropesed 2 challen
Uﬂfﬁif eE‘; esﬁewe@y aligesi:ﬂ%
masus g a%s%lv%e% eﬁﬁ
éﬁ“ eﬁ% Waﬂeﬁ B ot e
dmfetméﬁte‘ of th% evening was AFD exeeutive

an;legbi ht ef th& gveﬁ Eg as a iga‘ % ﬁeaﬁie?:g
icki, Prais fi{ ok
? hta EL&% fi tﬂ

dus%r

iaspﬂe a%g grdw ﬁéﬁf biqg%gt y%alkm%i %Yﬁe
@garﬂ é

efe Seﬁ
H 663 uae lGﬁ Win? g/ foGers

théﬁf this stig%% the AFB h%ggt than&ep%ehg
was ir- SGHF‘lg

eeER\)aif’ Ee ‘?& e 7 i

iHH@F 116§ Gh

o %mg gxﬂﬂgfﬂ?@ il %ﬁﬁ,@igﬂ@ ol gﬂa&s

ah

Ofa igﬁ

6ur thaﬂ ﬁise to thetf ﬁ‘\% g%

eé%fuafe?i%%;ﬁ e

A HGNGRE ﬁtaggi %856 uH a F}?ﬂk \ﬁewﬂﬁm

t ggef use a 8
6 31 Eia 66FAM
at resea es eaita a %
BF& 88 eﬂ %u mn 8 afd
aﬂd VmeAd ak,

Pﬁm%a ;%g f*aﬂaa:%
me ﬂ%‘eash a eﬂs gﬁif

S B lg i o %
E fagg M aa \% k é%du&s an i\ﬂef

h te alse thanl acknowledge Robert
AN A

Hi&ﬁ Veﬂ GU{

y P | atﬂ: tits %feggars and. mem%ai? afg
Mg dioaiiy

ol
BUE



Page 16

The Food Dealer & March, iL@74

THE FOOD DEALER

Velume 48 — N, 2
Copyright, 1874

Official Pulilication of
THE ASSOCIATED FOOD DEALERS
434 Vst Eight Mile Rd Begtreit , Michigan 48220

EDWARD DEEB, Edhtaf

SUANNE TAGG, Offive Saoretary

KAREN HARDESTY Irsurance Seoretary
OFEICERS 1997

PHIL AURY President
Laur Bros. Super
ﬁea TYNIAK Chairman
Ray's Pfimiau it \5%561'6' Vo i Tiefton
168 Pries
Vesco Suge LS ERING Wice Presitiont
e
Phil’s Quali g
EDWARD ACHO, Wice President

3-A Super
JERRY YONO, Treasurer
Imperial Quality Mankets

E%’égg EEEEW@@&& isar

BiREﬁTﬁRﬁ

%%&s sﬁbéinééi"ts“ lﬂﬂsief
e aﬂﬂae

ality M ket......:: ﬂmﬁ

Y g ..... §t. Clai s
NG ep%, e ij?teg GW‘Q‘“S Fort %ﬂfﬁf‘é

= Dafl

foae oot .
R

‘:% i P S S
'A. ?"‘ﬁ ? ...... i
RRY PR K‘ uti}ei hams-%%«e
EONARR 1 - aﬂ e uﬁm}*ﬁ'ti's'n ﬁe«giz
N L pei et ayaé‘(

VRV LW gﬁ&&g‘%ﬁm Ao s ket | Wi

A o g Sugﬂi Mafkets ...... Tfey

1511%‘:{ Bﬁkﬁdif eis ...IIII'B&iﬁihgha
*Past Presidlents

S —

The Soundmg Board

To the AFD:

t 10 express m deep dppte a oR for
oy aﬂqls%as R

f&ﬁ 6u dy oe SUF&
were ﬁf@ﬁf

%efﬂef 6%1@&9
Con fat iahst Deeb and the AFB st
o ‘ﬁ? o E@fﬂ?
e exem &%ﬁ%&esﬁ Wis es eq&he
Be%ﬂree Press

rarefus Customenrs Sendecnd
ArD m to Florida

Joe 1e jefem as. teak ueh ee
gare ef lfs a ABF lm
%eee? efe GUSTORARES F wa

i %55 em With a f-e {F8m eﬂ an

LEIE?H&?SF%&:‘E&&{H I Detio %? isa (led} Zfe“ Ch y
euﬁgmem efﬂ?he ast 3 t . ARG
BlE SUSKOM 8. em B found-tr
elai&n % %heif% 5@#?6? m Sﬁeﬂ l:ii mteaei ?ﬁ appre
8 ARV egte ike this
i T e Rl i
The deﬁaf% fof th ift tH 1ﬂ§1§ted %ﬁ

s A %mﬁ%ﬁw

ff Hoeving away fem h ol

iqgu %i ias %ﬂ asgfe%fefse tﬂe%w asg 5 éh
dt HE aa ESB Pt

eustem lpﬂ % gi gﬁﬁ amas dn

\A@j;s ave of the bes med

fd tefg th aes eesusiaf ; stf maw%é 1%:“*%%

store, t ey Wefe p
(@nnnmdz 6R Page 7}




The Food Dealer o Mareh, 1974

Page §

AN
IMPORTANSIT
NOTICE FrQM)
PEPSIFCOILA METAROFQLTANN
BOTTLING CO,,INCZ.

Pepsi-Cola Metropuiitan Bottlimg Company, Inc. periodiically offers adver-
tising, merchandising and display programs, within its franchiise areas, to all
retailers regardless of. size, on propottioreatsly equal terms. For complete
details, contact or write to the follominy franchise area affice:

EASTERN MICHIGAN
20021 Exeten
Detroit, Mich. 48203
Phone (313) 366-5040

© Rt Qs Fepssianecregisterdd
tradewanks aff PagsiCo, Tire.
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GROW
Faster
with the

n"ng-w 4 779

I | |

When you become one of the six-hundred plus retailers who are
voluntary members of the SUPER FOOD SERVICES team, you have
a lot to gain.

You keep your indgperdence . ... your respected place in the neigh-
borhood . ... but you add the lexessige you need to compete with the
chains.

We're food specialists with years of retail experience, and we think
RETAIL. We know what it takes to put you on top. Marketing knowl-
edge. Giant purchasing power. Modern warehousing. Super advertis-
ing and promotion. Super training of your personmel. Computerized
accounting. In-store promotions. Confidential advice to help you ex-
pand protitably. Sound good? It is.

SUBER R FOlbD SERNIGESzS. INC.

555 East Huron Street, Vassar, Michigan 48768
Phene: (§17) 823-8421 — Frank Malott, Vice President — Michigan Division

Seniing Over 140 Stores Throughaout Mittigan

© 1913 SUPER FOOD SERVICES, INC.
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THE PRESIDENT’S CORNER
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To Sksayglniar Hénsoss Whibleisshic®:
Retnd Minkets and Locker Plants

Whatever Your Probilenss May Be, Cull

Darling & Company

3350 Greenfield Road
WA 8-7400
Melvindale, Michigan

P. O. Box 329
Main Post Office
Dearborn, Michigan
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THH EFRESIENY™SS CORRER:
(Continued from Page §)
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TOR YALUE PROVE THAT
WE AAN:
e Increase your sales
e Increase your profits

e Build a lasting consumer
preference for your stores.

Just call or write

DUANE BACON, V.PP., TOP VALUE ENTERPRISES, INC.
24800 N@RTHHW%‘FI'EERNI HWAY., SOUTHHHEELD, MICHH., 48075

(313) 353-6556

MEMBER /4ssoiieted Food Dealess of Michigan

TOP
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from Faygo

BY MORTON FEIGENSON
president

Disenchantment.

That sums up Ed Porter's feelings about declining store-door
pop profits for Pittsburgh retailers. Says the vice president and
director of merchandising for Giant Eagle Stores:

“The major local bottlers somehow manage to keep this a
returnable market. Their gross margins also stay the same,
notwithstanding that our store-labor costs to handle their
deposit packaging have climbed enormously.

"“To know where we're at we figure line profit on net rather
than gross margins. And on this basis we find that a direct
store vendor's 20 percent gross margin now shrinks to a point
of where we're working for him for free.”

Porter continues:

“By contrast, Faygo and our Gala flavors continue to show
good profitability. Their grosses wash out Into nets of 21-22
percent. As we develop additional warehouse space, we'd like
eventually to retail only warehouse beverages.”

Edward L. Porter, Vice President and Director of Merchandising,
Giant Eagle Stores Inc., Pittsburgh

Porter, though only 37, has a 24-year background in food and
non-food product merchandising. Along the way, he earned a
degree at the University of Pittsburgh where he majored in
business administration and economics.

His grandfather, Joseph Porter, was one of Giant Eagle's
founders in the late 1920s. The chain today operates 38 supers,
most of them in the Pittsburgh area and Glant Eagle sales
account for 20 percent of the business in this market.

“Our_philosophy of doing business,” Porter says, “is classi-
cally simple. It's to give Mrs. Consumer the best possible
product value, to innovate wherever we can and provide her
with the best possible services "

“There's no question,” says Porter, “but that our warehouse
lines, Faygo and Gala, give Mrs. Consumer best value and bring
us the best profits.”

Moreover, he sees store-door soft drink profits getting worse
before they get better. He points out:

“It's almost unbelievable in today’s market that retailers are
now being asked to invest $2 per case to act as agents and
guardians for deposit bottles.

"But that's what store vendors are doing in Ohlo and West
Virginia. This amounts to requiring retailers to become bigger
subsidizers of bottlers’ rising glass container costs and, as a
further penalty, take a lesser profit return on tetal Weatmm

Porter further contends:

“I think it's obvious that store-door pop vendors are interested
only in their own merchandising goals per se.

“Certainly, they show no awareness that if retailers in Pitts-
burgh and other markets are to make decent profits with stere-
door lines, then we must have more one-way packaging oF
larger marglns to offset deposit-bottle handling e6sts:

“My own thinking is that retallers very much need beth.”
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Five New Supplier
Members Join AFD
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B INCOME FROTECTION

Provides financial security when you’re disabled.

PAYS YOU UP TO $800.00 A MONTH

when you're sick or hurt and can't work. This is TAX-FREE
CASH for you to spend entirely as you wish —flor food, clothing,
your home or for other living expenses. Monthly “paychecks”
can even be used to help pay extra hospital and doctor bills
that accompany a serious disability.

Your Income Protection Plan covers you in or out of the hospital,
on or off the job. It provides coverage for mental disorders on
the same basis as any other sickness, pays lump-sum benefits
for the loss of eyesight, hearing or limbs, and provides
$1,000.00 for accidental loss of life.

BLIFE INSURANCE FRROTECTION

Gives your family the future financial security they need.

PROVIIDXES UP TO $50,000.00

in life insurance coverage for you plus up to $3,000.00 for

.your wife and $1,500.00 for each child. This plan is the ideal

way to supplement your present life insurance estate of, it €an
serve as a foundation upon which you can build 8 comprehensive
life insurance program,

Both of these fine insurance plans are avallable to you at low
cost. Thanks to the mass purchasing power of the Associated
Food Dealers, you can have this protectlon at a price below
what you would pay for the same coverage purchased on an
individual basis.

For more complete details on these two outstanding plans of

personal insurance protection, fill out the coupen belew and
mail it today.

INFORMATION CERTIFICATE . 11 nannnnnnnns

INSURANCE GROWP DEPT.

Associated Food Dealers

434 W. Eight Miile Road

Detroit, Michigam 48220 LMHNIE\LW
Please rush full details on the insuramce plans available to me as an AFD member. | am M“mnl
interested in: - . aha

0O Both Plans. O Income Protection. O Life Insurance. .

< Both Plans. *« Income Protection. * Life Insurance. P& aapngadarpiipai pays
Name Life insurance Affiliale: United of Omaha
Name MUTUML OF OMAHA INSURANGCE COMPANY
Address-. HOME OFFICE: OMAHA, NEBRASKA

City

State ZIP

(SIS R

PR RN N O O Pl T PRV SRR
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Wholesale Food Service

e FROZEN FOQODS o SPARE RIBS

e KRAFT PRODUCTS e BEEF SIDES and CUTS

o CHEESE SPECIALTIES o FRESH LOCAL PORK

e PILLSBURY BISCUITS o LUNCHMEATS & SAUSAGES
e BUTTER and OLEO e SMOKED HAM and BACON
e EGGS e SALT PORK

e CHITTERLINGS - HOG MAWS

DAILY DELIVERY

Call us or stop m and pick your ewn!

2630 Riopelle o Detroit ¢ WO 1-6561
(In the Eastern Market)

RETAUERS WHY FUSS?

LET THE AF.D. PROTESS AlLL YOUR COUPONS
THRU OUR COURON REDEMPTION CENTER
COURDNNS MEAN CASH!

WE EMPLOY THE HANDICAPPED

Drop Therm Off o Mail To:
Associated Food Dealers
434 W. Eight Mile Rd. Detroit, Mich. 48220

i To change or correct your address

|
! |\/|NG’)\TTA6H LABEL HERE |
|

from your latest issue
PLEASE NOTIFY US
8 WIEEKS IN ADVANCE

Name-
To Change or correct your ad- Company. (Please Print)
dress, send this form fto: New

Adldress—

Associated Food Dealers
434 W. 8 Mile Road City...

Detroit, Michigan 48220
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AFD Extends Thanks
To Governor, Mayors
On Grocers Week
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Around the Town
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Robest Me feffﬁ f sajes eF of Prince
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Mid- a Fead fak ES eP erber, has
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Advertising in The Food Dealer
Means Communicating with

Your Important Retail Customers!

Warren/Sherer Dual Jet

the frozen food merchandiser

You stock more, sell more.

tions, make it possible to recover the cost of the ease =
your profits while you're deing it.

THE 8000 MINI-JET
e Up-Front Merchandisimg

THE 7400

There’s a Dual Jet That's Made For Your Store

With a Warren/Sherer Dual Jet Frozen Food Merchandiser you €an
put more product up front — where it's easy to see, easy to reaeh.

Lower operating costs, proved in thousands of suceessful installa-
and inerease

L N

e Keeps frozens at a uniform minus 5°

e Only 72" Hiigh

e Total Cube Utilizatiion

e Easy-to-reach product — on every
shelff

THE 8200 MAXI-JET

e 108 cubic feet of usable display

e 122 sq. feet for more product fiacimgs

e Extra-capacity bin — cuts out-of-
stock situwations

905 Memorial Drive, S.E, P.O. Box 1438
Atlanta, Georgia 30301

. ice cream at a rock-hard
minus 15°

e Patented Dual Jet laminated air cur-
tain keeps the cold in — keeps the
aisle comfortable

¢ Knee-to-eye-level display space . ..

puts more product closer to your
customer

rshal |n1 MI h. 49069
Ce ales O
2118 North Main Street, Wll ul Creek, Cal' 94506

. ice cream at a rock-hard
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Let United Daiiess Servize Your
Dairy and lce Creamm Digpavfments

Unitec Dairies

8145 Greenfield [ Detroit 48228

Phone 584-7900

DETROIT RENDERING
COMPANY

SINCE 1850
SINCE 1850

SUPERIOR SERVICE — TOP MARKET VALUES
SUPERIOR SERVICE-TOP MARKET VALUES

1923 Frederick ¢ Detroit

57 11-2500

“First We Render. Service"

AFD MEMBER

|

5805 Lincoln, Detroit, Mich. 48208

Sending Metropoliitm Detroiit and Miufhigan
.. Imported and American¥ihass.

YOUR SELECTION OF OUR FINE IMPORTED AND DOMESTIC WINES

eau

For 24 okt %2
RING §ERV16E
YekéE order will feegwe

mediate a&te&&m andl BUF tien
axe:eéss {6 5 ax fessway,s Wi
Wlt BPﬂPlt @l N@fg

ﬁ se 18 aré

ee& BH e 5. lP
With 1adividy 8

! %gl eef
Eemrals e 1RsUre | e& e sep
age conditiens.

ANﬂ.ENHAN(Cﬁ YOUR WINE LIST
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TAX TOPICS

Review of 1989 Lapital Gain and koss Rules

By MOE R. MiLLER
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434 W. Eight Mile Rd. BULK RATE

. u.§ Pﬁl%‘AﬁE
Detrait, Mich. 48220

Detioit, Mich.
BERMIT No. 4475

Return Requested

Are You Having Trouble with
Your Advertising ?

Getting to the wrong people? —
Gettiing to the right people

But not on time?

Not getting out at all?

THEN YOU NEED

ACTION

“lhesttant Successful Sales”
DOOR TO DOOR
COMPLETE
DISTRIBUTION
OR MAILING

OF
* CIRCULARS

g

MAILING SUPERVISED
INS

s T




